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_|| Sessions

Visit Cambria
1,500
1,000
500
0
2jun 9Jun 16 Jun
New Users Total Users
Visit Cambria Visit Cambria

16,620

Wedding Requests

.1l Top 10 Website Pages

PAGE

(not set)

/events/

Ivisitors/
/itineraries/itineraries-moments-of-discovery/
/lodging/

/lovely-lodging-in-cambria/
/weddings-in-cambria/
/outsiders-welcome-to-cambria/

/moonstone-beach/

23 jun

17,658

SESSIONS

7,859

5,281

1,655

1,611

1,168

1,117

1,070

1,058

917

21,471

30 Jun

Website Traffic

_|| Sessions
Visit Cambria

User Engagement Duration Per User

00:01:03

Visit Cambria

Total App Downloads

TOTAL USERS

7,195

4,733

1,496

1,487

525

1,054

932

996

843

849

® Organic Search 10,231
Paid Search 2,653
Direct 2,096
Paid Other 1,992

® Paid Social 1,978
Email 806

® Cross-network 764
Organic Social 519

Views
Visit Cambria

14,737

VIEWS

6,155
2,028
2,030
2,348
1,525
1,264
1,763
1,180

1,052

45,907

June 2025

USER ENGAGEMENT DURATION ...

00:00:00

00:00:21

00:00:55

00:00:27

00:00:14

00:00:52

00:00:22

00:00:20

00:00:32

00:00:22
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Prowly Report
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News Facebook Youtube ®x
Tiktok - Discussions Blogs @ Discussions

Total Mentions

763

Estimated Reach

4.52 M

Traffic

3.37B
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£ Facebook Audience Engagement

Visit Cambria
1,000
750
500
250
0
2 jun 9Jun

f Facebook Audience Growth
Visit Cambria

1 -nlRR

5]Jun

1Jun 3Jun

£ Facebook Page Impressions

Visit Cambria

¥ Top 5 Facebook Posts

DATE

Jun 27, 2025

Jun 9, 2025

Jun 21, 2025

Jun 16, 2025

Jun 3, 2025

Organic Social—Facebook

16,886

16 Jun 23Jun 30 Jun

@ Non-Paid

7 Jun 9Jun 11 Jun 13 Jun

942 K

POST

If you want to find yourself, try looki...

Do you know this bench? This fronts...

In Cambria, even a casual bike ride fe...

Have you ever experienced the magi...

Beat the heat with events in Cambria ...

15 Jun

f Facebook Likes by City
Visit Cambria

@ Paid

17 Jun 19 Jun 21 Jun

£ Facebook Post Engagements
Visit Cambria

LIKES v

292

194

148

67

>,

52,686 ‘

Fresno, CA

® San Diego,
Visalia, CA

® Los Angeles, CA

Bakersfield, CA
San Jose, CA

CA

® Long Beach, CA

Clovis, CA

23Jun 25]Jun

16,886

CLICKS

197

614

119

203

30

27 Jun

8,971
5,537
5,296
2,312
2,159
1,881
1,557
1,497

29 Jun

SHARES

June 2025

79
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https://url.avanan.click/v2/r01/___https://www.facebook.com/585198323644130/posts/1134780015352622___.YXAzOmFyY2hlcmhvdW5kOmE6ZzpjNzczMzAxZjU1NzgzZjE0MzkyOWIwMmYzYjhiYzM0Mjo3OjAzOWM6ZjE0NDZlNTliNGQ2MGJiYTQ1ZWExZTM3YzRiNWEzMWY4MmZhYWU4MjljYTAzNGMwYWEwNTZhNGJjMmU1NTVmNzpwOlQ6Rg
https://url.avanan.click/v2/r01/___https://www.facebook.com/585198323644130/posts/1124516253045665___.YXAzOmFyY2hlcmhvdW5kOmE6ZzpjNzczMzAxZjU1NzgzZjE0MzkyOWIwMmYzYjhiYzM0Mjo3OmY5ZDA6NzgwMGY4ODk1YTRiMTk2MWZjZjlkOWUyMWM3NWEwZDY0ZWZkNTQ4MjU5NDMxZjNlMDE1MjQ1YTZkMzM1YTgxOTpwOlQ6Rg
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Organic Social—Instagram

& Instagram Post Engagement 12,434
Visit Cambria
4,000
3,000
2,000
1,000
0
1Jun 3Jun 5Jun 7 Jun 9Jun 11 Jun 13 Jun 15 Jun 17 Jun 19 Jun 21 Jun 23 Jun 25 Jun 27 Jun 29 Jun
& Followers @ Reach @ Post Engagement E Saves & Shares
Visit Cambria Visit Cambria Visit Cambria Visit Cambria Visit Cambria
35,761 168 K 12,429 1,664 2,536
@ Instagram Followers by Age 34,288 @ Instagram Followers by Gender
Visit Cambria Visit Cambria
10,000
7,500
@ Female 21,345
5,000 34,288 Unspecified 6,505
Male 6,438
2,500
0
35-44 45-54 55-64 25-34 65+ 18-24 13-17
& Top 5 Instagram Posts
DATE POST LIKES v COMMENTS REACH
Jun 25, 2025 Tucked along the coast just south ... 1,688 21 24,949
Jun 19, 2025 Looking for a hike that's equal par... 806 12 8,879
Jun 16, 2025 It's never too early to start plannin... 791 16 11,258
Jun 5, 2025 Don't miss this iconic tasting stop ... 709 19 13,067
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DATE POST LIKES v COMMENTS REACH

Jun 30, 2025 Fresh air, great food, and even ... 589 16 8,417

7116
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@ Pinterest Impressions

105K

® Pinterest Engagement Rate

0.42%

@ outbound Clicks

Visit Cambria

335

Organic Social—Pinterest

Pinterest Engagements
Visit Cambria

40

N
o

=)

1Jun 3Jun 5Jun 7 Jun 9Jun 11Jun  13Jun  15jun  17jun  19Jun  21Jun 23Jun 25jun 27 jun

@® Pin Clicks @® Pin Click Rate

Visit Cambria Visit Cambria

405 0.38%

June 2025

447
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£ Meta Ads Total Spend
Visit Cambria

$4,813.75

f Meta Ads Impressions
Visit Cambria

808 K

Pinterest Advertising

Paid Digital Advertising Overview

f Meta Ads Clicks
Visit Cambria

1,000

2Jun 9Jun 16 Jun

f Booking Landing Page Views

Visit Cambria

23 Jun

12,355
Visit Cambria

30 Jun

f Meta Ads CPC

Visit Cambria

$0.39

£ Meta Ads Impressions and Clicks Funnel

Impressions
Clicks
Outbound Clicks

June 2025

808 K
12,355

5,783

Landing Page Views 3,551

f MetaAds CTR

Visit Cambria

1.53%

@® Spend

Visit Cambria

$1,434.51

] Impressions
Visit Cambria

102K

Google Advertising

@ Pin Clicks vs Outbound Clicks

Visit Cambria
32
v
~
=
S 16
£
a /\/
0
1Jun 3Jun 5Jun 7 Jun
® cpc

Visit Cambria

$4.66

9Jun

@ Pin Clicks Outbound Clicks
11 Jun 13 Jun 15 Jun 17 Jun 19 Jun
® CR
Visit Cambria

0.30%

21 Jun

23Jun 25Jun  27Jun  29)un

@ Conversions

Visit Cambria

32

SPID
punocino

A Cost

Visit Cambria

$2,559.06

N Clicks

Visit Cambria

5,182

A R

Visit Cambria

4.13%

AN AvgcCpC

Visit Cambria

$0.49
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A\ Conversion Funnel A Conversion Name
Visit Cambria
CONVERSION NAME ALL CONVERSIONS -
1+ Minute Page Views 1,298.00
4+ Pages Visited 283.00
@ Impressions 126 K Lodging Specials Button 46.00
@ Clicks 5,182
@ Conversions 804.99 Lodging Specials Outbound 45.00
Visit Cambria - GA4 (web) booking_engine_click 43.23
Book Now Button 36.00
Lodging Property Outbound 23.99
A\ Campaign Breakdown
CAMPAIGN CosT IMPRESSIONS CLICKS AVG CPC CONVERSIONS CONVERSION RATE
Demand Gen |_CTB Vacationers | Prospect $663.07 95,593 3,199 $0.21 769.00 14.79%
Demand Gen | Cambria Weddings | Early $1,237.58 26,572 1,257 $0.98 6.00 0.48%
Search |_Visit Cambria | Brand $658.41 3,386 726 $0.91 29.99 4.13%
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Purposeful Planner E-blast
Visit Cambria

@® Not Open 21,826
Unique Open 11,128
Bounced 929

33,053

Purposeful Planner E-blast Open Rate

33.77%

Visit Cambria Total New Subscribers

155

Email Marketing

Spontaneous Traveler E-blast
Visit Cambria

@® Not Open 24,878
Unique Open 12,097
Bounced 115

37,090

Spontaneous Traveler E-blast Open Rate

32.72%

Cycle Central Coast E-blast
Visit Cambria

® Not Open

13,563

Bounced

Cycle Central Coast E-blast Open Rate

21.23%

Cycle Central Coast Total New Subscribers

163

June 2025

10,621

Unique Open 2,862

80
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_|| Sessions
Cycle Central Coast

200
150
100

50

2 Jun 9Jun 16 Jun

New Users Total Users

Cycle Central Coast Traffic

23Jun

Cycle Central Coast Cycle Central Coast

1,392

.1l Top 25 Website Pages

PAGE

/events/

/routes/

/blog/guide-to-ragged-point-for-cyclists/
/blog/roads-to-ride-in-cambria/
/blog/win-a-spot-in-the-california-coast-classic-bike-tot
/blog/highway-1-cycling/
/event/lighthouse-century-2025/
/routes/cambria-route/

/stay/stay-in-san-simeon/

1,471

SESSIONS

306

295

246

168

167

159

98

86

85

61

1,751

30 Jun

_|| Sessions
Cycle Central Coast

ey,

1,751

User Engagement Duration Per User
Cycle Central Coast

00:00:47

TOTAL USERS VIEWS
290 397
253 395
226 302
158 170
156 181
112 171
73 102
73 109

77 96
56 81

® Organic Search
Organic Social
Direct
Email

® Paid Social
Referral

® Unassigned
Paid Other

Views
Cycle Central Coast

682
430
304
134
120

46

30

2,932

June 2025

USER ENGAGEMENT DURATION ...

00:00:22

00:00:55

00:00:17

00:00:22

00:00:16

00:00:56

00:00:36

00:01:12

00:00:24

00:00:13
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£ Facebook Audience Engagement

Cycle Central Coast

800

600

400

200

2 Jun

-h

Cycle Central Coast

1Jun

£ Facebook Page Impressions

3Jun

Cycle Central Coast

f Top 5 Facebook Posts

DATE

Jun 4, 2025

Jun 28, 2025

Jun 1, 2025

Jun 14, 2025

Jun 6, 2025

9Jun

Facebook Audience Growth

Cycle Central Coast Organic Social—Facebook

16 Jun 23Jun 30 Jun

7,240

@ Non-Paid

5Jun 7 Jun 9Jun 11 Jun 13 Jun

263 K

POST

——
- Looking for a route that's all about s...

iy

Lock in as you experience the hills openi...

Because no trip is complete without r...

You ready for all the cycling events hi...

Sporting some epic ups and downs, t...

15 Jun

f Facebook Likes by City

Cycle Central Coast

@ Paid

17 Jun 19 Jun 21 Jun

f Facebook Post Engagements
Cycle Central Coast

LIKES v

21

15

. °
14,779 ‘
°

23 Jun

7,240

CLICKS

57

34

58

Los Angeles, CA 2,804
Fresno, CA 1,065
Bakersfield, CA 899
San Diego, CA 874
San Jose, CA 671
Sacramento, CA 542
San Francisco, CA 473
Long Beach, CA 433

25 Jun 27 Jun 29 Jun

SHARES

June 2025

113
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https://url.avanan.click/v2/r01/___https://www.facebook.com/414212380739474/posts/1108883387939033___.YXAzOmFyY2hlcmhvdW5kOmE6ZzpjNzczMzAxZjU1NzgzZjE0MzkyOWIwMmYzYjhiYzM0Mjo3OmM3MWM6MTg0MGFlODEyZjI5OGQ3MGFlMjQ3MGU2Y2NjYWM5MmM1NDY1MTIwZWIxN2M4NzMzY2VmZDk2MWJjMTQ5MWYwNzpwOlQ6Rg
https://url.avanan.click/v2/r01/___https://www.facebook.com/414212380739474/posts/1127944766032895___.YXAzOmFyY2hlcmhvdW5kOmE6ZzpjNzczMzAxZjU1NzgzZjE0MzkyOWIwMmYzYjhiYzM0Mjo3OmVhODM6YjNlOTBlZTRlM2UxNjdmYWI3NTU5ZTY5YjFmNDNkZmY1OTdmYzliNGFkMGNkYmM2YzJjN2ZmYWIzN2I0YzE0YTpwOlQ6Rg
https://url.avanan.click/v2/r01/___https://www.facebook.com/414212380739474/posts/1106613634832675___.YXAzOmFyY2hlcmhvdW5kOmE6ZzpjNzczMzAxZjU1NzgzZjE0MzkyOWIwMmYzYjhiYzM0Mjo3Ojc0YmQ6ODk3YzVmODNiZTVjMWYwODExZjE4ZTY3NmMzNmQ2MjFlNmU0ZWE1MThjNWQ4NmMxODU0MmRkYzJhMDMwMjE2ZTpwOlQ6Rg
https://url.avanan.click/v2/r01/___https://www.facebook.com/414212380739474/posts/1116825697144802___.YXAzOmFyY2hlcmhvdW5kOmE6ZzpjNzczMzAxZjU1NzgzZjE0MzkyOWIwMmYzYjhiYzM0Mjo3OjE5NDk6ODUzOWJiNGRiMmMwNTk0NTczN2RhZDI0ZjhiZGM1MWQ1ZDA3ZGJlOWM4NDc3MDI4OTNiMjEwOTJkMWI1MmJjNjpwOlQ6Rg
https://url.avanan.click/v2/r01/___https://www.facebook.com/414212380739474/posts/1110377331122972___.YXAzOmFyY2hlcmhvdW5kOmE6ZzpjNzczMzAxZjU1NzgzZjE0MzkyOWIwMmYzYjhiYzM0Mjo3OmFjNjY6MzY5YjY0Yjg5MjAwNmM5YmMwMjhkZmIxNWM0NjZkYjAyYjhlZjk3NTNlZjc1Mjg0NzhmMzdhMjkyMTU1OGQwYjpwOlQ6Rg
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Cycle Central Coast Organic Social—Instagram

() Instagram Post Likes
Cycle Central Coast

100

75

1Jun 3Jun 5Jun

& Instagram Followers
Cycle Central Coast

5,580

@& Instagram Followers by Age

Cycle Central Coast

1,500
1,000

500

35-44 45-54

& Top 5 Instagram Posts

DATE

Jun 28, 2025

Jun 27, 2025

Jun 10, 2025

Jun 3, 2025

7 Jun 9Jun 11 Jun 13 Jun

@ Instagram Views
Cycle Central Coast

11,477

55-64 25-34 65+

Because no trip is complete wit...

Cycling Cambria? These are the ro...

l When your problems feel like a vic...

Ready to start gearing up for June'...

/\

(5] Instagram Post Engagement
Cycle Central Coast

18-24

LIKES

90

71

65

42

17 Jun 19 Jun 21Jun 23 Jjun 25 Jjun 27 Jun

& Reach

Cycle Central Coast

609 120 K

5,465 @ Instagram Followers by Gender
Cycle Central Coast

Male

5,465

® Female

June 2025

499

29 jun

2,967
1,367

Unspecified 1,131

13-17

v COMMENTS REACH

4 1,006
0 1,280
1 901

0 794
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DATE POST LIKES v COMMENTS REACH

P camace

Jun 4, 2025 n . Lock in as you experience the h... 31 0 754
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Cycle Central Coast Paid Digital Advertising Overview

Total Spend f Meta Ads Clicks 6,765 £ Meta Ads Impressions and Clicks Funnel
Cycle Central Coast Cycle Central Coast
750
500 Impressions 298 K
$ 8 0 5 4 1 e 6’765
2' ° Outbound Clicks 1,294
250
Landing Page Views 964
0
2 Jun 9Jun 16 Jun 23 Jun 30 Jun
f Meta Ads Impressions f Landing Page Views f Meta Ads CPC f MetaAds CTR
Cycle Central Coast Cycle Central Coast Cycle Central Coast Cycle Central Coast

298 K 964 $0.44 2.55%

16/16



